2025 Accomplish;ments

Celebrated Vinton County's 175" Birthday with a birthday
bash in the park along with a month-long scavenger hunt.
Completed and distributed the Vinton County Visitors
Guide. The visitors guide was fully funded off of
advertisements, adding no additional cost to the
department.

Hosted three lodging networking events for our lodging
and tourism partners.

Installed a mural honoring Ohio’s First Female Sheriff,
Maude Collins on the west side of the Vinton County
Courthouse. The mural was fully funded by the Ohio Arts
Council and donations from community members.
Created a mini-grant program and provided 10 local
businesses with $1,000 each to improve tourism efforts.
Made appearances on: Main Street TV, WSAZ, WOWK TV,
NBC4, WOUB Public Media, The Ohio Newsroom, Outdoor
Adventure Series Podcast and Out-N-About Columbus(The
CW and ABC 6).

Advertised with: Total Media, USA Today, Great Lakes
Studios-Ohio Magazine, Compass Ohio, Vinton County Jr.
Fair, Vinton County Wild Turkey Festival, Meta, Hocking
Hills Travel Association, Ohio Tourism, branded merch,
custom mailers and more.
Created a Dear Locals page so
residents can still feel connected
with their community.

’Amfﬂ"”kf INSIDF! Ei

1471 1V

I\FH‘\ I

@ Discover Vinton County

1.1 Million views

The number of times content was
played or displayed. Content includes
videos, posts, stories and ads.

Hope Furnace, one of ~\ ( 29.9k page visits
the scavenger hunt 4 The number of times our page was
locations. visited.

0®e2.2k new follows

"sHighest peak in April with 956 follows.
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2025-2026

5,017 site sessions

99% of website visitors were new
visitors that found our site organically.

OFFIGIAL
VISITORS GUIDE

Guide.
: 29 countries
The website welcomed visitors from
the following 29 countries: United
States, Singapore, China, Netherlands,
Russia, Germany, India, Canada,
Phillipines, Morocco, France, United
Kingdom, Japan, Saudi Arabia, Sri
Lanka, Bangladesh, Spain, Hong Kong,
Vietnam, Turkey, Brazil, New Zealand,
Romania, Colombia, Iraqg, Mexico,
Serbia, Bulgaria, and United Arab
Emirates.

Custom mailers all Visitors Guides are mailed out in. %

Marketing Objectives

The Maude Collins

These were objectives set at the beginning of 2025 in the Department’s
marketing plan. The information in red is how the objectives were met.

Increase Overnight Visitors: Boost lodging tax revenue by
10% over the next year.

o % increase for 2025 was 29.44%
Enhance Social Media Presence: Grow social media
following by 50% within 12 months.
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‘ b Short term rental owners charge a 6% lodging tax
to guests. The owners then remit this 6% to the
county Auditor’s office. 3% goes to the Department
of Tourism and the other 3% goes to the township
in which the facility resides.

$270,000+ in Revenue

This was 3% that the Department of
Tourism received.
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o 9% increase for 2025 was 116.1%

e Promote Unique Attractions: Raise awareness of Vinton
County's unique offerings and outdoor activities.
o Published a Vinton County Visitors Guide. We have
distributed nearly 6,000 and mailed guides to 36/50

states.

Goals for 2026

e Extend the mini-grant program to offer
grants twice a year.

* Release guided tour brochures of the
county’s attractions.

* Expand advertising to reach even more
outdoor enthusiasts.

* Grow our social media following.

* Celebrate America’'s 250 & more!
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Mini-grant recipient,
Sarah Rodriguez, with
Rod Ridge Farm.

| Our Mission |
The Vinton County Department of Tourism takes seriously its mission to
promote responsible tourism growth as an economic development
strategy for Vinton County. We work to encourage local investment in

I the community that will appeal to the visitor and resident alike.

I Discovering Vinton County as an attractive destination for visitors
seeking an authentic small town and rural Appalachian experience with
emphasis on outdoor recreation, unique small businesses and
appreC|at|on for cultural heritage is something we will promote for all
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ages to enjoy. Board of Directors |
e At-Large Member: Brandi Betts-VCNB (President) I
I- Workforce Development: Rick Reynolds-Job & Family Services (Vice
I President) I

e Lodging Representative: Beverly Goheen-Beverly Hills Cabin (Secretary) I
I- Lodging Representative: Sharon Troyer-Siverly Cottages I
l- Tourism Business Representative: Abigail Saylor-Forget Me Knot

e Tourism Business Representative: Ellen Lash-Stella’s Mercantile I
Natural Resources Representative: Rheeta Leach-Friends of Lake AlIma

WWW.DISCOVERVINTONCOUNTY.COM

Over $9 million in gross
nightly room sales

Figures based on the total lodging tax
received by the county divided by 6%.
300+ rentals identified

This information was gathered from
the software Rentalscapes as well as in
house research.

Amanda Mason, Director
104 W. Main St. McArthur
director@discovervintoncounty.com
Office: 740-978-2510
Mobile: 740-978-6990

This Annual Report was prepared by the Vinton County Department of Tourism. All data, figures, and statistics contained herein were collected and verified as of December 10, 2025. The
department does not intend to update or amend the information presented after this date.




